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JUST IN TIME FOR SUMMER, THE JW MARRIOTT LOS ANGELES AT L.A. LIVE
OPENS LUXURIOUS POOLSIDE CABANAS
Overlooking L.A. LIVE and Downtown, Guests May Enjoy Poolside Spa Treatments and
Fresh Fare from ION Rooftop Bar

LOS ANGELES—July 15, 2011—This summer, relax on the JW Marriott Los Angeles at L.A.
LIVE pool terrace in a spacious cabana overlooking bustling L.A. LIVE. Poolside cabanas are
available for hotel guests fully furnished with seating for up to 10 guests with curtains for added
privacy. Guests enjoy undivided attention from the Pool Concierge and each Cabana is outfitted
with:

Two Bottles Each of Still Water

Poolside Menu

Towel Set-Up

iPod Dock and Speakers

Complimentary Wireless Internet Access
High Definition Flat Screen TV & DVD Player

Poolside fare is offered by ION Rooftop Bar and may include the signature Chop Chop Salad with
turkey, cheddar, avocado, egg, bacon, pumpkin seeds and mustard vinaigrette; Local Burrata and
Grilled Bread, served with choice of accompaniments and Lobster Cocktail with mango avocado
salsa.

Guests may also take poolside relaxation one step further with a poolside spa treatment which
include a revitalizing Poolside Pedicure or Back, Neck and Shoulder Chair Massage.

The JW Marriott poolside cabanas are available to hotel guests only with rates starting at $100.00
per day. To make a reservation at the JW Marriott Los Angeles at L.A. LIVE, please call
(888)832-9136 or visit www.lalivemarriott.com. To make a reservation for a cabana, please call
(213) 765-8600 and ask for the Concierge.

ABOUT JW MARRIOTT LOS ANGELES AT L.A. LIVE

The JW Marriott Hotel Los Angeles at L.A. LIVE is located in the heart of Downtown Los Angeles
and serves as the focal point of the L.A. LIVE sports, residential and entertainment district,
offering sophisticated travelers a front seat to the emerging world-class entertainment, sports and
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dining development, along with the approachable luxury for which the brand has long been known.
With its 878 well-appointed guest rooms, nine treatment room spa, full service fithess center and
outdoor pool, diverse dining options, including celebrity chef Kerry Simon’s LA Market and
100,000 square feet of versatile meeting space, the JW Marriott Los Angeles at L.A. LIVE has
become a vibrant center of life in the city. For additional information on the hotel, please call
213.765.8600 or visit www.lalivemarriott.com.

ABOUT JW MARRIOTT HOTELS & RESORTS

JW Marriott is a world-class luxury hotel brand that appeals to the accomplished traveler seeking
an environment of casual elegance. As a signature JW, the JW Marriott Hotel Los Angeles at L.A.
LIVE offers acentral location in Los Angeles’ burgeoning downtown district, providing
sophisticated travelers a front seat to the world-class entertainment, sports and dining district,
along with the approachable luxury for which the brand has long been known. Featuring the most
flexible meeting space in downtown Los Angeles, including three floors of stacked ballrooms, the
hotel has 878 guest rooms and more than 100,000 square feet of meeting space. The JW
Marriott at L.A. LIVE shares space with The Ritz-Carlton Hotel and The Ritz-Carlton Residences
at L.A. LIVE in a 54-story building designed by Gensler Architects in Los Angeles.

MARRIOTT INTERNATIONAL, Inc. (NYSE:MAR) is a leading lodging company with more than
3,200 lodging properties in 67 countries and territories. Marriott International operates and
franchises hotels under the Marriott, JW Marriott, The Ritz-Carlton, Renaissance, Residence Inn,
Courtyard, TownePlace Suites, Fairfield Inn, SpringHill Suites and Bulgari brand names; develops
and operates vacation ownership resorts under the Marriott Vacation Club, The Ritz-Carlton
Destination Club and Grand Residences by Marriott brands as well as Marriott Executive
Apartments; provides furnished corporate housing through its Marriott ExecuStay division; and
operates conference centers. The company is headquartered in Bethesda, Maryland, USA, and
had approximately 146,000 employees at 2008 year-end. It is recognized by BusinessWeek as
one of the 100 best global brands, by FORTUNE® as one of the best companies to work for, and
by the U.S. Environmental Protection Agency (EPA) as Partner of the Year since 2004. In fiscal
year 2008, Marriott International reported sales from continuing operations of nearly $13
billion. For more information or reservations, please visit our web site at www.marriott.com. For
an interactive online version of Marriott's 2008 Annual Report, which includes a short video
message from Chairman and CEO J.W. Marriott, Jr., visit www.marriott.com/investor. For daily
news and information on the company, visit www.MarriottNewsCenter.com.

ABOUT L.A. LIVE

L.A. LIVE, the downtown Los Angeles sports, residential and entertainment district is the region’s
most active ‘live content and event campus. With fifteen world-class restaurants along with
venues such as STAPLES Center, Nokia Theatre L.A. LIVE, the Conga Room, Club Nokia, the
GRAMMY Museum, Lucky Strike Lanes and Lounge and Regal Cinema L.A. LIVE Stadium 14
theatre, The Ritz-Carlton Los Angeles and JW Marriott L.A. LIVE hotels, L.A. LIVE showcases
more events, award shows, sporting competitions, concerts and hospitality options than any other
destination in the world. Visit L.A. LIVE today at www.lalive.com.
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